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LOW FIDELITY UX TEST
For this session, we are hoping to test the basic functions of the 
redesigned admissions website. This test will include a very basic 
wireframes and placeholder text to help utilized basic function of the 
navigation of the site.

This test is built as a clickable prototype; some web functionally will not 
be included. Example: hovers, text fields, animations, video, slideshows, 
etc
 
SITE PROTOTYPE DESKTOP
https://xd.adobe.com/view/7fda4382-d64b-4237-b810-a8d8bb016573
 
SCENARIO
For this part of the session we would like you to imagine yourself as a 
prospective UW applicant. You are 5 months away from applying to the 
University of Washington and you would like to know more about the 
school. During your search you would like to do the 5 tasks listed below. 
From the homepage, navigate throughout the site to complete the tasks.
  
TASK LIST
 
Task 1: “. . . find how to apply as a Running Start student
 
Task 2: “. . . find information about majoring in Biology
 
Task 3: “. . . find out what the dorms are like at UW
 
Task 4: “. . . find out about scholarships

Task 5: “... book a tour of the UW”



USER INTRO QUESTIONS

1. What is your role at UW?
• Dir Ops and Creative 

2. On average, how much time do you spend online daily?
• 6-8 hours

 
 

1. How easy was it to navigate through the site to complete the five tasks? 

• I thought it was very easy. I got a little tripped up once, but the navigation seemed 
thoughtful and the density of content seemed about right.

2.If You were unable to complete a task, what was the last page you landed on?

 
• I wasn’t able to find out what the dorms were liked. I went to student life/housing & 

dining and didn’t see what I was looking for.

2. What (if anything) did you not enjoy about your experience using the website?

 
• Nothing. I didn’t really understand why some action arrows were in boxes, and others 

weren’t. I think I prefer the boxes. But it didn’t feel like an obstacle. 
 
3. How do you feel about the way text, buttons and spaces for images are presented 
on this site?

  
• I liked the typography. I just described the button experience.  I don’t love stating 

“scroll down” on the home page. It seems like it shouldn’t be necessary to say that. 
Instead, create clear visual hints that content extends further.

4. How do you feel about the length of each page on the site?

• Page length was good. Content density seemed well calibrated. 

5. Are there any changes that could be made to improve the ease and enjoyability of 
the website? 

 
•  Not at the moment.



USER INTRO QUESTIONS

1. What is your role at UW?
• Staff/Graduate student 

2. On average, how much time do you spend online daily?
• 10 hours

1. How easy was it to navigate through the site to complete the five tasks? 

• Easy. Finding Running start required two clicks, but that did not add difficulty to the 
task. Banners/menu ribbons were easy to navigate

2. If you were unable to complete a task, what was the last page you landed on?
• N/A

 
3. What (if anything) did you not enjoy about your experience using the website? 

• It was very simple to use with clear logical placement of information/topics.
  
4. How do you feel about the way text, buttons and spaces for images are presented 
on this site? 

• Love it. Super lean and clean.
  
5. How do you feel about the length of each page on the site? 

• The right amount of stuff per page. I imagine side sections and resources streamline 
landing page content. 

6. Are there any changes that could be made to improve the ease and enjoyability of 
the website?  

• N/A at this stage in development. 



USER INTRO QUESTIONS

1.     What is your role at UW? 
• Assoc Dir, Creative 

2.     On average, how much time do you spend online daily? 
• 14-16 hrs/day

1. How easy was it to navigate through the site to complete the five tasks? 
• Very easy, especially the top nav and secondary nav. The labels did confuse me a little 

bit on some of the tasks.

2. If you were unable to complete a task, what was the last page you landed on? 
• I think I was able to complete most tasks, but if I got confused midway through a page 

(not finding what I was looking for), I would scroll back up to the nav and click around. 
That usually sent me where I needed to go.

 
2.  What (if anything) did you not enjoy about your experience using the website? 

• Generally it was it was really easy to find what I was looking for. I really liked the big 
images and inviting look of the headers/headlines at the top of the pages.

  
3.  How do you feel about the way text, buttons and spaces for images are 
presented on this site? 

• Perfect balance of breathing room and not having pages that are too long. The 
buttons are exactly where I expect them to be.

  
4.  How do you feel about the length of each page on the site? 

• The pages seem the appropriate length. I liked how information was repeated on 
page and in the subnav. Having multiple opportunities to explore more, made the 
experience more enjoyable – you won’t miss out just because you didn’t see it the first 
time.

5.         Are there any changes that could be made to improve the ease and enjoyability 
of the website? 

• I do find some of the labels a little confusing initially. They made sense after I looked at 
them again. For instance, I was initially thinking “scholarships” might be under “apply.” 
It does make more sense to have them under “Cost and financial aid” but my initial 
reaction was to think about it as part of the application process.



USER INTRO QUESTIONS

1.     What is your role at UW? 
• Production Traffic Manger 

2.     On average, how much time do you spend online daily? 
• 10-15hrs

1. How easy was it to navigate through the site to complete the five tasks? 

• It was fairly easy to navigate through the site to find what I needed. Some of the tasks 
were a little hard to complete as the information I wanted was not where I thought it 
would be.

2. If you were unable to complete a task, what was the last page you landed on? 

• I was unable to complete Task 3. I got stuck between Housing/Dining and Campus Life. 
I was not sure which would contain the information I needed and turns out I couldn’t 
find it in either! 

2. What (if anything) did you not enjoy about your experience using the website? 

• n/a 

3. How do you feel about the way text, buttons and spaces for images are presented 
on this site? 

• Everything looks clean and easy to read. Most of the buttons stuck out to me and 
didn’t seem hidden.

  
4.  How do you feel about the length of each page on the site? 

• I think the length is great! 

5.         Are there any changes that could be made to improve the ease and enjoyability 
of the website?  

• None! Go Bradley!



USER INTRO QUESTIONS

1.   What is your role at UW?
• Brand and media strategy 

2.     On average, how much time do you spend online daily?
•  All day? Probably 3-4 hours.

1. How easy was it to navigate through the site to complete the five tasks? 

• Fairly easy, though with so much white space was a little tricky to navigate

2. If you were unable to complete a task, what was the last page you landed on? 

• Completed all tasks, though I went to Financial Aid before I saw scholarships. I wonder 
if students consider them separate things or that scholarships are one type of finan-
cial aid?

 
3. What (if anything) did you not enjoy about your experience using the website? 

• The zig zag of the content on the pages. I wasn’t always sure where to look next
  
4. How do you feel about the way text, buttons and spaces for images are presented 
on this site? 

• Spacing is good, except probably too much space around pride points. It takes up 
nearly half the page as you scroll through

  
5. How do you feel about the length of each page on the site? 

• They seem really long and if I was a student I either wouldn’t scroll to the bottom, or 
would be worried I missed something in a very long page.

6. Are there any changes that could be made to improve the ease and enjoyability of 
the website?  

• Probably part of the next draft, but definitely needs more images! Also, I like the 
secondary menu bar, but it needs to be obvious which top level title it is attached to. I 
don’t think the underline or font color change is enough.



USER INTRO QUESTIONS

1.  What is your role at UW? 
• Social Media Digital Strategist 

2.  On average, how much time do you spend online daily? 
• Six to seven hours a day

1. How easy was it to navigate through the site to complete the five tasks?  

• I felt that navigating the site to complete each task was straightforward and simple. 
I was confused only by some tasks not having a “task complete” pop up when I felt I 
was in the correct place to finish (specifically on tasks 3 and 4).

2. If you were unable to complete a task, what was the last page you landed on? 

•  Task 3: I landed on Housing & Dining. Task 4: Scholarships tab on Cost & Financial 
Aid.

 
2. What (if anything) did you not enjoy about your experience using the website?  

• None
  
3. How do you feel about the way text, buttons and spaces for images are present-
ed on this site?  

• The headers seem pretty direct and helped me land where I needed to.
  
4. How do you feel about the length of each page on the site?  

• Each page felt like the appropriate length. Sections where exploration made sense, 
such as “visit” and “student life”, are longer and I assume will be more visual, while 
“apply” and “contact” seem more direct with a clear CTA.

5. Are there any changes that could be made to improve the ease and enjoyability 
of the website?  

• None!



USER INTRO QUESTIONS

1. What is your role at UW?
• Internal Communications Specialist for University Marketing & Communications

2. On average, how much time do you spend online daily?
• 6-8 hours (work-related and personal time)

3. How easy was it to navigate through the site to complete the five tasks?

• Very easy

4. If you were unable to complete a task, what was the last page you landed on?

• N/A

5. What (if anything) did you not enjoy about your experience using the website?

• N/A

6. How do you feel about the way text, buttons and spaces for images are presented 
on this site?

• Overall, I think the site does a great job of balancing marketing/recruitment 
strategy with the information needs of prospective students and families. The 
Admissions process can be complicated — and even new — to many families. 
The site does a good job of organizing all of the necessary material. I also think 
the spaces for images are really striking and engaging.

7. How do you feel about the length of each page on the site?

• Great. Not too much information, but enough to guide prospective students 
and families through the process. Love the Pride Points feature too — very 
compelling reasons to apply to the UW if anyone is on the fence! 

8. Are there any changes that could be made to improve the ease and enjoyability of 
the website?

• These both might be solved when the full site is fleshed out, but…under Apply, 
maybe say something about how to apply to Tacoma & Bothell? It’s all one 
application, right — so maybe make sure that’s clear? Under Contact, “UW 
Events in your area” is a little vague to me. Is that when admissions counselors 
come to high schools/etc.?



“Menu and submenus were comprehensive without 
providing too much information.” 

“I felt that navigating the site to complete each task was 
straightforward and simple.”

“Very easy, especially the top nav and secondary nav. The labels 
did confuse me a little bit on some of the tasks.”

NAVIGATION

NOTES:

NAV was straight forward but confused on labeling. 

• During Live UX test, one user ignored secondary navigation to explore the visit mar-

keting page.

• Secondary navigation is great for straight forward task, but when exploring  may get 

over looked.



“I wasn’t able to find out what the dorms were liked. I went 
to student life/housing & dining and didn’t see what I was 

looking for.”

“I was unable to complete Task 3. I got stuck between 
Housing/Dining and Campus Life. I was not sure which 
would contain the information I needed and turns out I 

couldn’t find it in either!”

“ Did not complete Task 3: I landed on Housing & Dining.  Did 
not complete Task 4: Scholarships tab on Cost & Financial Aid.”

LABEL CONFLICTS

NOTES:

• There was confusion where dorms is located. If its under housing and dining or 

campus life.

• During live UX test, User found Major and Freshman Admission to Majors confusing.

• During live UX test, User found Group tours and Info Sessions and Tours confusing. 



“Page length was good. Content density seemed well 
calibrated..”

“The right amount of stuff per page. I imagine side sections 
and resources streamline landing page content. ”

“They seem really long and if I was a student I either wouldn’t 
scroll to the bottom, or would be worried I missed something in 

a very long page.”

LENGTH OF PAGES

NOTES:

• Those who thought the length of the page were too long spent less then 8 

hours a day online.


